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1. Purpose

1.0 To ensyre thal the Orange Democralic Movement (hereinafter referred to ag "ODM") remains
uniled and locused thioughout the national presidential Campaigns period

2.0 To ensure thal Hon. Raila Amolo Odinga i elected the lourth president of (he Republic of
Kenya in svccession o the cirrent President Mway Kibaki

3.0 To ensure thal post eleclions Opm SECUres an absolyte majority of parliamen[ary seals in
the tenth Parliament to facilitate the ease of the intended Conslitutiongl reform.

2.0 The just Concluded OpM Presidentiy nominalions have ended the speculation ane
compelition within the ODM ranks wilh Hon. Raila Amolo Odinga (hercinafter referred 1o
as "the Candidate") emeiging as {he parly’s presidentia| torch bearer. The enthusiasm
and Overarching support extended towards {he Candidate have debunked the myth that

3, As 3 member of the Lup community Hop Raila Odinga is not electable (o the
presidency i Kenya

This document g intended (o provide the conceplual guidelines and roadmap for he
periods !eading up o the presidential elections set for December 2007, This document
holes the challenges and obslacles likely to confront the Candidate. These include:

* Hon, Kalonzo Musyoka's poltential to play spoiler;

{ - ,

N The involvementiole of ex-President Dapjel arap Moi, his financig| resources,l\
country-wide political network, expertience and strong foHowing in the Rift Valley:

. Kihaki's‘m.r:l,unbfmcy and track record

¢ The financial muscle of the Mt Kenya elite and their potential 1o play rough and
dirty;

The lollowing pages oulline a slralegy for overcoming the odds and delivering the bresidency to
Hon Railg Odinga and Opm in the December elections,
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Hon. Raila is charismalic and
ambilious

Kenyans appreciate him as a {earless
crusader for truth, justice and

sdemocracy

Has no publicly debated allegations of
Corrl:lption

Greal crowd
pulles/maobiliser/enlerlainer

Descends from a legendary family

1007 devoled following of the Lug
communily

Recognized as the individual best
crediled with the incumbent election to
President in 2002

Won the 2005 Conslilulion
Relerendum

Anchored by tribal chiels with the

_potential to draw multi-regional support

Opportunities

Pin down Mwai Kibaki on his 2002
- promise {o be a one-lerm president

Capilalize on mallers refaled o the
dishonoured Mot of 2002

Take advantage of Mwai Kibaki's
lazmmess and laid-back allitude

Exploit anti-Kikuyu sentiments

Leverage the vulnerability of the Kibaki
administration’s respanse lo cornruption
matters such as the Anglo-leasing and
Goldenberg scandals. Scize this
opportunily o confront himwith a
powerful anli-corruption campaign
message.

Ditlo the £130b stashed away by Kanu
leaders

lur brothers and their raid on the

AT
Standard Group.

Weaknesses

Limited understanding on economic
mallers

Has been faulted as having exhibited a
knack for political party relationship
nomadism

Association with the Communism

Potential for linkage to under-
development in Nyanza

The 1982 coup

Acrimonious parling of ways with
Wamalwa (Luhya, Western), Moi
(Kalenjin, Rift Valley), Kibaki {Gema,
Mt I<enya region) and Kalonzo
(Kamba, Easlern)

Matters surrounding corruption
allegations related to the Molasses
plant, Kisumu and implicalions of
corruption as alleged in the Ndungu
Report

“Threats
The Candidale's religion and
perceived slale of religinsity

The public’'s perceplion of the
Candidale’s Communism

Kibera in his Langata conslituency is
the least developed and most volatile
area of Nalrobi

. Damage incurred from Hon. Ruto's

recorded slatements on the
Candidate’'s unelectabilily.

The Candidate's potential for ad-hoc
and imrpovised statements
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DEDUCTION

Based on the above SWOT:

a. The Candidale's Strengths and Opportunities signiﬁcanﬂy oulweigh his
Weaknesses.
b. The Candidate/Paily's victory is imminent should we recreate and

mainlain the euphoria achieved during the 2005 Constitutional
Referendum and in the last General Eleclion.

RECOMMENDED ACTION PLAN

I The Grand Entrance

As earlier agreed, in order that our candidale's campaigns commence with impact, it is necessary
thal he exil Kenya to lay foundation for a arand hbme-coming similar to Matiba's in 1992 and
Kibaki's in 2002. Whereas the parly has identified areas such as Migeria and the Middle East as
regions of inlerest, il is recommended that the Candidate focus on Europe and the United Stales
(where the Diaspora is aclive) for this purpose. A lengthy absence will starve the couniry of I4on.
Raila and stimulate an outpouring of adoration that will lake us lo viclory.

li Kikuyu Alienation

Owing lo this slralegy's success during the 2005 referendum, it is the parly’s posilion it should be
utilized once more for the General Election. There is an overwhelming feeling among the non-
Gema communities that the Kikuyu are sellish bigots dedicated to a tribal hegemony who will
never shara the spoils of government with olher communities. .Underpinning this strategy is the
blessing hal the ODM campaign has able reglonal pointmen in Mudavadi, Ruto, Balala, and
Ntimama who can elficiently galvanize their respeclive communities around the anti-Kikuyu
initialive. Concurrently, every elfort must be made lo undermine Kalonzo in order to prevent him
from emerging as an allernative avenue for anti-Kikuyu sentiment.  In this regard, particular
caution should be placed on regions such as the RVP where Kalonzo has the potential of
altracling some of our voles. Anli-Kikuyuism must be reinforced with promises of jobs  and
economic gains 1o key players from every conimunily supporting this initialive,

ILis possible o lriigger a class war by painling the Kibaki Goveirnment as an insensitive, uncaring
group of Muthaiga Golf clubbers. Available research also sugyests that this strategy could also
resonale with poor Kikuyu youth who feel economically marginalized by their own government
As part of this strategy, the party should seek lo elevale emolions willin all youth constituents
who may, il successlul, be willing o vole for us in protest. Visible signs of tlass disparity will
provide important lodder for this theme.

Pro-West «

IUis absolulely essential that throughout this campaign, Raila remain aligned to Weslern countries
{(such as the Uniled Stales) in arder lo lake advantage of the deletiorating relationship between
them and Kibaki.  ODM can expect both financial and political support particularly from the
Uniled Stales.

Pull All Flugs
This being the contest of a lifelime, the party should employ all available means to ensure a
viclory.  Sublerranean campaigns will therefore form a crilical component of our aclivities.
Corrtiption in the Kibaki Government, the mess of Kibaki's domestlic situation and the soap opera

of the Attur brothers provide ready malterial for lhis war.
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since 2005, the Orange leam has mainlained intimate contacls across all media. Even though a
number of senior media managers are aclive in our campaigns, we should establish the strongest
Media Cenlre possible, manned by local and inlermational experts. Indeed, we must approach this
issue wilh the understanding that viclory in the ‘media war could very well mean victory at the

nolls.

Identify the Fixers

There is no doubt that the key regional point men are invaluable lo this campaign as without them
the whole thing could tumble. In order to insulale the Candidate from altacks on his person, not
All adverlising and campaign efforls should be focused don him. Al the same time, all possible

elforts should be used lo ret

of their vulnerability.

Funding

Tap inlo pledged funding from externnl donors including the Federal Republic of Nigeria,

ain discipline amaong the parly leadership, including reminding them
f g f ¢

Germany, the United Arab Emirales, South Africa, Venezuela, Libya, the Democratic Republic of
Congo as well as individual/finstitulional caucuses such as the GT7 Networlk, Cyril Ramaphosa,
the Deya Minislries and US Republicans, antong others. -

Pelow is the schedule of aclivities that will lead (o the im;ﬁlementalion of our strategy.

S‘!fatégy‘ )

The anti-Kikuyu
crusade

Uhuru  Kenyafia
as Kibhaki's
choice for 2012

ifow to Activate

‘Rationale

1. This s an
imporlant wedge
issue. U will  help

galvanise the rest of
the counlry ayainst a
conmmon  eneimy  and
sel the overall lone of
our campaign.

1. Acconluale  the
i Klaayn

sentimenls

2 Cause  unease
wilhin the IP'NU 1anks.
3. Altract the Luhya
vole by eliminaling
the beliel thal thete
will  be a Luhya
SHCCESSOT

4. Communicate  the
intention  lo  relain
power wilhin a select

group  of prominent
nolilical families
(Kenyalla, Moi,

Kibyaki)

[. Mast media (aliusion
of
<ikuyus in public service

lo  predominance
and business).

2. Public rallies

3. Leallels

1. Viral e-mail and sMS

-

1. Speculalive

newspaper arlicles/op-
eds

2. Public
pronouncements al

campaign rallies.

3. Blogs/web forums

1. Leallels, with special
focus on Waestern Kenya

and RVP.

“When
Activate

fo

the campaign
period,
heightened
activilies

three  weeks
hefore
eleclions

hmmediately,
with
heightened
media
aclivilies  end
of Noyember.

Throughout | Al

“Action by:

lead
of

RO lo
execution
strategy

1. Kipkoech Tanui
& Okech Kendo

2. RO

“members
the

this
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Majimbo

Corruplion

The  Githongo
dossier

The Artur
Brothers

The Age issue

Rigging

‘Majimbo presents the

promise lo the
eleclorate  lhat they
will relain their
resolrces al the
exclusion of

foreigners parlicularly
the Kikuyu, Akamba
and lthe Indians. It is
particularty important
for galvanizing  lhe
Constal vole.

Branding ihe
apponent as
nredeomably  conupt
will provide
diversionary  salvos
and &  campaign
thame worlh pursuing
hroughout the

aleclioneering period.

Githongo has so far

provided  the  most
important ammunition
in branding the
opponent a5
irredeemably corrupl.
He still is capable of
the killer blow.
This Mségjé presenls
unending
opporiunities lo
embarrass the Kilkaki
team.

Our core supporlers

are essenlially young
people who are angry
aboul the domination
of Kibaki polilics by
frail Sepluagenarians.

1. Prepare the ground

"1 TPublic rallies in RVP,
Western and Coast

2. Op-Ed columns in lhe
mainstream media

3. TVIFM radio call-in
shows

4. Public forums such as
workshops  with  high
profile personalilies
such as Ghai.

1 Press conferences,
themed  under specilic
premises such as
Tolikom and Safaricom
sale.

2. TV, radio and

bitlhoard advertising

3. Newspaper articles,

radio and TV talk shows

4. Campaign rallies

5. Viral e-Mail,
Mashada Blogs, You
Tube and SM&

Relgase more
incdminating recordings
from his time in
Gavernment

induce (he brothers (o
release their  long-
awailed bhook al the right
moment.  Our media
partners are wailing lo
serialize the contents
‘Billboards  and
ridiculing the old people
in  the Kibaki team;
conlrast this with
biltboards of Hon. Raila
with young people — the
promise of a buoyant
Tuture.

11, Press conlerences
Jfor _rejection of f
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leallets

immediate,
heightened
activities in
December.

“Throughout

period with
heightened
activities in
Nov/Dec

before the
elections

Two  we
before the
clectidng

the campaign

10 days

weeks

"OcUNov/Dec

campaign

Al RO 1o
provide core
leadership

J. Odindo lo

provide Nation
forum.

RO, o release
material  alreardy

inn his custody

RO

Communication

team.

Rulo to lead the |
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Ethnic
Tensions/Violenc
c as a Last
Resort

__|.areas.

unfavorable resulls

2. Increase inlerest in

moniloring  aclivilies
o enstre no rigging
happens.

3. Deflect attention

from ourselves should

opportunities be
available to
manipulale voler

turnout in our green

| 2. Op-Ed columns

3. TVIFM radio call-in
shows
4. Petitions lo
embassies

and- ODM-friendly
NGOs

5. Public rallies

To discourage voler

parlicipation in hostile
areas.

13, Leaflets
| Kikuyus, Kisiis, etc

1. Continue pro-

~Majimbo

utterances

2. Use ODM agents on
the ground to engineer
ethnic tensions in largel
areas

3. Support Kapondi's
forces in Mt Elgon

targeting

‘Mid-Dec

| Bring  Alexanda
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Sitienei




INTERNAL MEMO

FROM: SHAKEEL SHABBIR (CAMPAIGN RESOURCES ACCOUNTING SECTION)
TO: HON. O. MAGARA (NATIONAL TREASURER) _

SUBJECT: CONSOUDATED STATEMENT OF CAMPAIGN FINANCIAL ACTIVITIES
DATE: 9" NOVEMBER 2007 ‘

INCOMING RESOURCES
(DONATIONS COMVERTED TO KSIH)

FROM - . AMOUNT
pAr. C. Njonjo 25,000,000
CMC Motors Grp 20,000,000
CFCG Bank . 5,600,000
Land Rover Group Uimiled (UK) 55,000,000
JIAL 25,000,000
Pastor Gilbert Deya , 20,000,000
Silbert Deya Congregation (LK) 10,500,000
LA James Ongwace ) 3,500,000
Lr. Bosco Gichana . 12,000,000
e, 5 Osamba (Dallas, [x) 5.100.000
Tata Tea ’ . 50,000,000
Tata Consullancy Seviens - 350,000
Tala Molors 35,000,000
Dr Jane Kondili 250,000
rof.J Odunl 300,000
.10 AA VYAlj 7,000,000
Hon. Witliam ole Nlimama T 8,000,000
IAr. Zachayo Cheruiyol . 4,500,000
A Chatles Onyancha 300,000
Brig (rtd) Alexanda Silienei 225,000
Uick Liorris Assnciates (pro bono services) 21,335,000
Dr. 5. Kosgey e 2.500.000
Kisumu Simha League ' 41,750,000
Dr. P, Otuoma : ‘ 250.000
PAT S Muringa (Kimililiy . __ . . 78.500.000
Tony Texeira 21,500,000
Ar 55 Dodi 150,000
Zubedi Graup - 20,000 000
Colonrprinl (postnia/eaps) . 8,000,000
Anuea Ceseira R . 107,000,000
4 Okungu 350.000
Tony Buckingham 6,000,000
Col Tony Spicer 17,000.000
fAr 4 Fnlei ,39.000.1000
Kamani Family ©45,000.000
GOLS : 12,500,000
Friends of Senator BO 66,000,000
P Pating 13.500.600
United Business Associalion 70,000,000
Wesliands Association ) 12,800,000
FAr P Oriate 50,000
Premicr Club Group ) 5,250,000
Gymkhana Group 5,160,000
tAs Esther Passaris -~ - 1,000,000
Ndopl-a Light (advrrtising sippmy 7(0.000,”()0
Seil al-islam Gaddali 753,450,000
Visa Oshwat Group : 10,200,000
Hakumati H 26,000,000
Herr, Andrej Hepnlin i 100,600
(e Linkspanlei (MDS5) 35,000,000
Hon. tAudavadi family  —-— 12,500,000
Spectre Infernalional & Associalns 720,000,000
Fnergem Resources Ing ' 52,500,000
f}nnd]ine Inlnrnational . . . 10,000,000
Hon. 1 Balala family - 8,000.000

Hon, Witliam Rifto . 10,000,000




Mr D, Berg

Hon, Henry Kosgey & friends
H.E O. Obasanjo

Mr S, Mwaila

S A Support Group (M. Olieno)
DRC Support Group
Hon O Kajwang
Hon J. Myagah | __

FAr 1. Kaikai

SH

MARC

GOP (America)
Hyanza Peltioleum
Hon. Eng. Myamunga |
G

KASS FM

IHCOMING RESOURCES
(NOMINATION TEES)

Padiamentary applicalion fees
Civic application fers

IHCOMING RESQURCES
(VARIOUS SOURCES)

Dinners, Launches, Presentalions
Lierchandise sales

TOTALINCOMING RESOQURCES
RESOURCES EXPENDED

Fund-Raising Cusls
Pre-Nomination Rallies
Mominations (personnel, logistics, conumn )
Manileslo

Presidential nominalions

Equipment (choppers, vehicles, o1y
Media facililation (Jowinalists)
Offices, Management 7 overhaads
Nddvettising

IMerchandizing

Opinion polls

Securily operations & personnel
Candidale’s expenses (IR 9))]
Penlaqon Allowanens (others)
intelligencn

General ICT.

Propaganda

fraining (seminars & conferencoes)

TOTAL RESOURCES EXPENDED

BALAMCE TO BE CARRIED FORWARD

Moles

R

1,500,000
20,000,000
25,000,000

1,000,000
25,000,000
22,000,000

(50,000)
‘/.3,500,0()0
500,000
1,800,000
650,000
154,000,000
1,500,000
100.000
2,000,000
400.000

/

295,000,000
86,000,000

13,000,000
4,300,000

1.772,.560.000

25,813,050
165,355,300
160,500,000

76,304,100

54,000,120
320,208,000

29,300,000

98.567.450
235,235,575

75,925 700
.300,000

22,500,000
148,187,000

89,000,000

39,775,450

26,350,000

68,545,000

23,020,000

~

1,765,886,745

6,673,255

Chq RTD

I'have taken into account all the stbscriptions/donations/expenditire noles suirendered lo my seclion by the
various anms of the 2007 ODM presidenlial campaign syslem.

Obviously, the money currenlly available cannol cover the camipaign work slill pending, and there is an urgent
vaed for the Direclorale of Resource Mobilizalion to do more.,

5h8,435,200  is owed lo various media houses which are now demanding uplront payment for all our
advertising. o

We recommend thal the Candidate bings forward proposad trips o DRC, Dubai/Kuwail and Venezuela lo ease
curren! pressiye.

A0

Nso expedite fundaraising al Coast, Kisumu, UK, and Sweden.



